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Peter Blom is former CEO of Triodos Bank NV, director and 
supervisory director. He has been involved since the founda-
tion of Triodos Bank and in 1997 he started as Chief Execu-
tive Officer and Chairman of the Board of Directors of Trio-
dos Bank. Peter Blom is considered an international pioneer 
and visionary in the field of sustainable banking and sus-
tainable finance. Under his leadership, Triodos Bank grew 
from a small idealistic enterprise into a medium-sized Euro-
pean bank (balance sheet total: €23 billion and 1,500 em-
ployees) with a full license and a strong environmental and 
social mission. Triodos Bank has been recognized worldwide 
as a successful leader in sustainable, socially inclusive bank-

ing and as manager of 20 high-rated investment funds. 

For decades, Peter Blom has been closely involved at the highest level in the develop-
ment of sustainable finance at the system and visionary level as well as in the day-to-
day operation of the banking and financial practice. With the greatest merit of con-
necting the ideas surrounding sustainable finance with daily practice. 

In this regard, Peter Blom was the founder of the successful movement for value-based 
banking worldwide (GABV) consisting of more than 60 independent banks. Together 
with Herman Wijffels, among others, he is also the founder of the Sustainable Finance 
Lab in the Netherlands, now a highly influential academic think tank. The common 
thread in Peter Blom's career is Finance Change, Change Finance. 

Peter Blom is currently a member of the Supervisory Board of The Dutch Central Bank, 
chairman of the Supervisory Board of MVO Nederland, chairman of the Central Plan 
Committee at the Central Planning Bureau and also a member of the Club of Rome, 
where he is also a member of the Executive Committee. 

Topics that Peter Blom speaks about are: 

• Internalize sustainable leadership to start the transition process more effec-
tively and smoothly with employees and customers 

• Sustainability as an integral part of the Corporate Strategy 
• How do you involve stakeholders? How do you make it a strength rather than 

an obligation? 
• How do you communicate ethical and sustainability dilemmas and the way 

you have dealt with them? Honest, transparent, vulnerable and consistent are 
the keywords. 

• Sustainable Leadership: inside-out & outside-in 
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